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PREFAGE

ICHAEL DEVOY,
MEDICAL OFFIGER,
AG

Dear Reader,

Despite the many contraceptive options available, a startling 41% of the 208 million preg-
nancies worldwide are unintended'. The consequences of unintended pregnancies are far-
reaching and multifaceted — they do not just impact individual women, but their communities
and society as well. Bayer is committed to achieving a world in which every pregnancy is
wanted, and so we are especially proud to support the World Contraception Day coalition.

The results of this year’s global survey of youth attitudes towards sex and contraceptives are
both encouraging and concerning. While knowledge about contraception methods seems
to have improved (for instance, 15.5% consider the withdrawal method reliable compared
to 36% in 2009), the number of young people having unprotected sex has risen from 36%
in 2009 to 64.5% in 2017. These figures illustrate the urgency of the problem and the work
we have left to do.

With that in mind, the coalition will continue its efforts towards empowering young people all
over the world to take control over their lives and make informed choices about their sexual
and reproductive health. Distinguishing fact from fiction and consulting reliable resources is a
must if we want individuals, communities, and societies to succeed.

We hope the following Jubilee report not only helps to raise awareness and bring attention to
the issue, but also inspires more people to take action and to help move forward the agenda
of reducing unintended pregnancies.

Join us in enabling young people across the world to make confident and informed choices.
To make global change, we need you, too!



PREFAGE

PROF. ENRIQUE PONS
ON BEHALF OF THE
PARTNER GOALITION

Dear Reader,

I've had the honor of accompanying the global World Contraception Day (WCD) movement
from its inception in 2007 until now. Over the past 10 years, the WCD has worked tirelessly
to end unintended pregnancies and equip young people to make informed decisions about
contraception. The 10th anniversary of the WCD coalition not only marks a special milestone
for what has been achieved, but also highlights the work that lies ahead.

One of the most significant findings of this survey is the importance of the Internet to young
people looking for information about sex and contraception. An overwhelming majority of
respondents (83%) stated that the Internet is their first choice when looking for answers. The
results validate the importance of credible and accessible online sources, such as Your-Life.
com. Although information is becoming easier to access via the web and more commonly
discussed among young people, 90.3% of those surveyed wish sex and contraception were
less of a taboo topic.

Looking ahead, the WCD’s objective to provide valid and trustworthy information to young
people when and where they seek answers remains as relevant as ever. To succeed in this
complex endeavor, it is imperative for all stakeholders to contribute. Given the expertise and
competences of health professionals and health care providers, their commitment to being a
reliable resource for young people, providing guidance and counselling, is especially crucial.

The dialogue about sex and contraception is not always an easy one. However, those
conversations are essential if we wish to empower young people, foster gender equality
and ultimately, improve our world. Projects like the WCD Jubilee Survey are important
stepping-stones towards those goals.

Let’s follow this call to action and work together to reduce the burden of unintended
pregnancies.



10 YEARS OF WORK TOWARDS A WORLD
WHERE EVERY PREGNANCY IS WANTED

In 2007, five international partners and Bayer founded the global World Contraception Day
with a mission to limit unintended pregnancies. Today, 14 international partners are united in
working towards the same goal. While much has been accomplished, more is left to be done
to prevent the 85 million unintended pregnancies that occur each year!.

" The coalition works through various initiatives, such as live events, partner activities and its website www.Your-Life.com
that provides valuable and unbiased information to empower young people to make informed decisions."”

Approx. 4'% The figure would drop by 70%
of pregnancies worldwide per year if all women had access to reli-
are unintended'. able contraception (WHO)."

More thanl in Iﬂ of births
‘ PPy ‘ é 0 are to teenage girls."

In this age group, compli-
cations during pregnancy
‘ ‘ ° ‘ and childbirth or abortion
can cause long-term
problems — even death."

YOUR LIFE.
YOUR FUTURE.

To empower young people.

Information about

contraception in 70 GOHNTBIES

27 LANG"AGES are involved in the World

Contraception Day and the

and via multiple
global Your Life campaign.

channels

Your Life reached about 10" Annual

llo Mllllll“" World Contraception Day
people in 2016'. SEPTEMBER 26,

2017

The growing use of
contraception worldwide has had a

POSITIVE IMPACT

on economies, as well as girls’ and women’s health
and schooling (UN Report).



EXEGUTI
SUMMARY

In 2017, an estimated 214 million women who wanted to avoid getting pregnant did
not have access to an effective method of contraception". An estimated 33 million
unintended pregnancies each year are a result of contraceptive failure or incorrect use"'.

Unintended pregnancies can pose serious health risks and result in unforeseeable life-chang-
ing consequences, often trapping women in a cycle of ill-health and poverty. In addition to the
far-reaching impacts on individual lives, unintended pregnancies affect whole communities
and societies. A recent UN report showed that the growing use of contraception worldwide
has had positive societal outcomes on a workforce and economy.

In 2007, the World Contraception Day (WCD) coalition was formed to strive towards
a world in which every pregnancy is wanted. On the jubilee anniversary of the campaign,
the global survey institute GfK conducted an international survey of young people’s thoughts
on sex and contraception on behalf of the WCD coallition. The survey targeted approximately
3,000 women and men aged 13-25 years in 15 countries in Europe, Africa, Asia Pacific, Latin
and North America.

The results are both heartening and alarming in different ways. For example, while respon-
dents seem familiar with more methods of contraception than in previous surveys,
the rate of young people having unprotected sex has almost doubled since the sur-
vey we conducted in 2009.

While just over half of respondents cited teachers or school as their top source for learning
about sex and contraception, about 2/3 believe their school’s sex education curriculum
was insufficient. As young people seek answers beyond school, 44.2% said they turn to
friends and 22.2% to porn for more information?.

In today’s digital world, the Internet plays a larger role than ever among young people looking
for answers about sex and contraception. Increasing the amount, and more importantly, the
reliability and quality of online resources can help young people be more aware of their op-
tions for protected sex and make informed choices.

Additionally, the most common reason given about why a young person had un-
protected sex was that they did not have any protection available. Yet, young people
resoundingly wish that were not the case: 91.9% of respondents believe contraception
should be free for everyone, and nearly 90% wished they had easier access to all contra-
ceptive options.

Ultimately, the results of this survey offer opportunities for governments, healthcare providers
and other organizations to sharpen their strategies on teaching young people about these
topics and promote an open dialogue.

The coalition is proud of the progress it has made in the last ten years and is taking this
anniversary as a moment to restate its commitment to prevent unintended pregnancies. We
hope the results will inspire many more to take action and build upon the progress thus far.

2 Who taught you the things you know about sex and contraception?
The answer “Porn” was not shown in France and Russia.
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U“ HI'IE AU“ABE“ESS Alarmingly, rates of unprotected sex have climbed from 2009, when 36% said they
or GONTBAGEPTION ls BISING, have had sex without contraception. Today, 64.5% of sexually active respondents
so ls THE "“MBEB or Y“““G pEnPIIE have had unprotected sex. Mexico, Egypt and Kenya ranked the highest in rates of sex

without contraception, with 78.6%, 80.8% and 77.7% respectively.

HA"ING SEx WITHOUT IT Of those over the age of 21, 68.3% have had unprotected sex.

HOW MANY RESPONDENTS SAY
THEY HAVE HAD UNPROTECTED SEX?

52.3% §7.1% gg

[taly

%

72.4%

Russia

56.4%

USA

Turkey

78.6%

Mexico

Girls and women
ave control over their sexual

and reproductive lives in or(.ier'to re.act;‘
their greatest potential. The findings In t. =}
report reinforce the importance of engaging

le, and of providing solid,
o i modern

h care.

must h

easy—to-understand information,
contraception and accessible healt
Itis right, needed and urgent!

Katja Iversen, '
President/Chief Executive Officer,
Women Deliver

South Africa
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HAVING UNPROTECGTED SEX?
MANY DON'T HAVE IT AVAILABLE

1/4 of respondents

OR FEAR “SPOILING THE FUN” -y

because they believed

an unintended Pregnancy wasn’t
very likely. This is alarming

a.nd highlights that many remain
As to why young people had unprotected sex, the most common reason was not B > = Cout the Jeiycic

having contraception available (29.4%). Secondly, 28.1% said they didn’t want to and their bodies.
spoil the fun, which was the most common reason among men. 25.3% said they didn’t Prof. Sonia Grover,

. ) . ) ) . ) President FIG/
think an unintended pregnancy was very likely, a figure that rose even higher in some countries

(40.3% in China and 36.6% in South Korea). And 12.4% relied plainly on luck as contracep-
tion (19.8% in Mexico, 18.3% in Spain, 20.3% in Russia, 17.1% in South Korea). 39.8% of
Americans said they decided to take the risk (at least 10% more than international peers), and
22.7% explained their partner said skipping contraception was okay.

91.9% wished contraception was free for everyone.

COMMON EXPLANATIONS FOR SEX WITHOUT CONTRAGEPTION

I didn't have any avaiiable. I  29.4%
| didn‘t want to spoil the fun. | 28.1%

| didn't think a pregnancy was very lixely. - [ ENE R 25.3%

| decided to take the risk. [ NG 19.4%

| don‘t like using contraception. [ NG 13.7%
Hust forgot. [ NN 13.4%
My partner said it was ok. [ Ek MM 13.4%
I rely on my Iluck because Ive never had a bad experience. [N I2.4%
| wanted to become a parent. [ NN NN 11.4%
I was drunk or under the influence of other drugs. [ EGEGITINEGEGEGEGEGEEEEEE s.snln

My partner refused to use contraception. _ 6.7"/0
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MORE THAN

OF THOSE SURVEYEI
CONSIDER CONTRACEPTION
VERY IMPORTANT

- THOUGH NOT AS
IMPORTANT AS LOVE

Though many young people had unprotected sex, 53.5% said using protection to avoid an
unintended pregnancy is important to them. It was the second-most important factor when
sleeping with someone (of foremost importance was love)®. 49.2% (59.1% of women) said
it’s unacceptable for a sexual partner to refuse contraception* and more than 3/4
(77.2%) said protected sex is more fun, because it’s more relaxed and more pas-
sionate. The countries that least prioritized contraception included Egypt (14.5%), Turkey
(31.5%) and South Korea (35.6%).

S What is/would be most important to you when sleeping with someone? Question was not asked in France.

4 What would totally be unacceptable for you in the bedroom? Question was not asked in France.

Chapter 1: Use of Contraception

The time has arrived "
for the global community to
ensure that women and girls are at
the center of policies and investments
Access to contraception unlocks their.
potential as economic actors,

as agents
of change and as custodians of culture.

Itis time to challenge and redefine
norms that inhibit girls and women
from charting their futures.

Ulla E. Miilfer;

CEO and President,
EngenderHealth



o . CONTRAGEPTION AND SEX WERE
enopaions LESS TAB0O, MOST SAY THEY AREN'T
and Contraception, . )
but they shouldn’t be, .

It’s good to talk. IPPF fully ASHAMEB To BnlNG IT “p I" THE

Supports the Your Life campaign

i.n Empowering young men BEDBOOM
With the positive information
they need to make

informed choices.

Tewodros Melesse, 81.6% claimed they are unashamed to ask a partner about contraception before having sex.
Director General, ipPF

This is an improvement from 2009, when 34% were not talking about contraception with
their current partner. It still appears to be a difficult topic in general, though: 90.3% wished
contraception was less taboo.

According to the results, men were generally not as inclined to talk about the topic than
women: 3% less likely to talk to friends, 10% less likely to talk to a healthcare provider,
3% less likely to talk to parents.

TALKING ABOUT CONTRAGEPTION AND SEX
REMAINS TABOO OUTSIDE THE BEDROOM

81.6% | Butr { 90.3%

Respondents feel comfortable Most wish talking about it
talking about sex and contraception was less taboo outside.
in the bedroom

Chapter 1: Use of Contraception 10
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A DIGITAL GENERATION _
IS OVERWHELMINGLY TURNING oA
TO THE INTERNET FOR QUESTIONS .4

ABOUT SEX AND GONTRAGEPTION mportank 6 Astonyouth with

ex and contra-

questions about s! «
ception. For us, thisis ach
; as well as a new op!
The role of the Internet for young people looking to learn about sex and contraception = el as  now o

has ballooned. In 2009, 14% said they sought contraceptive advice on the Internet and in
2011, 54% did. Today, 83% of young people referred to the Internet with questions,
and 37.4% said they learned what they know about sex and contraception from
educational websites, after friends (44.2%) and school (52.8%)°. Italian, Chinese, Turkish,
Russians and Egyptians learned more of what they know about sex and contraception from
educational websites than school.

56.2% of Chinese consulted social media for sex and contraception questions versus only
4% of Brazilian respondents and 11.4% globally.

THE USE OF ONLINE
INFORMATION ABOUT SEX
AND CONTRACEPTION
HAS INCREASED
OVER THE YEARS

83% IN 2017
94% IN 2011

/ 14°% IN 2009

> Who taught you the things you know about sex and contraception?
Answer “My spiritual leader” was not shown in Turkey; answer “Porn” was not shown in France and Russia.
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WHERE ARE YOUNG PEOPLE LEARNING
ABOUT SEX AND CONTRACEPTION?

TEACGHERS / SCHOOL FRIENDS

79.8% 51.5%
75.6% 29.5%
70% a9,
89% 28.5%
89% 26.5%

EDUCATIONAL WEBSITES BOOKS OR MAGAZINES

67.7% 55.7%
52.5% 37.5%
47.5% 37.3%
47.5% 35.5%
38% 35.3%

Thanks to this research
and other valuable resources

PARENTS HEALTHCARE PROVIDER at www.YourLife.com
World Contracepti . i
. " 2 Pption Day conti
60% 36% to drive forward essential conver.
sations about young people’s needs
1% 31%
Julia Bunting, President,
Mexico 48.5% 26.5% P opulation gouncil
South Africa 47% 22%

ar 68
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DSW’s experience
= working with youn
g people
across eastern Africa - is that training
young people to become champions

on sexual health education and information
ways to fill in gaps
on that educational
e to. Peer-to-peer

is one of the most effective
or} sexual health and educati
Institutions may not be abl

LL ARE SCHOOLS

: THE WORLD

EDUCATING THEIR STUDENTS
ABOUT SEX AND GONTRAGEPTION?

Teachers and school were young people’s top source of initial information about sex and
contraception internationally, as 52.8% report having learned what they know in school.
Teachers/school have outranked doctors as the primary source since 2009. Yet
most young people were unsatisfied with what their schools offered: 2/3 (67.1%)
said their school education was not sufficient. South Korean young people were most
likely to get information from school (79.8%), while Russians were least likely (13.4%).

Chapter 2: Education and Information Sources 14



HOW MUCH OF A ROLE

DO HEALTHCARE PROVIDERS
PLAY FOR YOUNG PEGS
NOT EN

While in 2009 doctors were the top source of sex and contraception
information, today only 19.4% of youth learned what they know from a
healthcare provider. To answer further questions, only 25.1% asked
a healthcare provider, while 83% searched the Internet and 42.1%
consulted friends. Women, however, were on average more likely to
get information from their doctor than men: about 11% more likely to
have learned what they know from their healthcare provider and over
13% more likely to ask their doctor further questions.

Ultimately, 91.2% of young people said it's important for them
be able to consult a healthcare provider they can trust to remain
confidential.

Chapter 2: Education and Information Sources

- These results
remind us as healthcare providers
aPout the importance of youth-
friendly resources and services
especially involving the Internet:
We must make it easier

for young people to access us.

‘ Prof. Gabriele Merki,
President of the European Society
of Contraception
;__qrgd Reproductive Health

(ESC)




We must
create a supportive
environment so young peor.ﬂe
can choose the contraceptive
option that’s best for them.

members, providers, commu-
nity leaders, and other inﬂ_uencer,:sh
[ EVA:] central role in ensuring you
have the knowledge and are
empowered to make healthy
decisions.

Family

Lois Quam,
President & CE(?,
Pathfinder International

WHILE OVE NISHED
ENTERTAINMENT MEDI
MORE REALISTICALLY PORTRAYED
SEx AND GONTBAGEPTION, 76.2% of global respondents wished the entertainment media would depict sex and
contraception more realistically®. Yet, more young people said they have learned what
MOBE BESPONDE"TS HA"E LEABNED they know about sex and contraception from porn (22.2%)” than from a healthcare provider

AB““T THE Tnplcs FROM POBN (19.4%). Although the average number of all surveyed men who reported learning about
those topics from porn is 31.6%, this number is significantly higher in certain countries: Egypt
THAN rnom THEIR noclrnn (43%), ltaly (43%), Spain (48.50;0) and Turkey (44.7%).

5 Which of these statements do you agree with? Statement “| wish entertainment media would show a more realistic
image of sex and contraception” was not shown in Russia.

7 Who taught you the things you know about sex and contraception? “Porn” was not shown in France and Russia.

Chapter 2: Education and Information Sources 16
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WITHDRAWAL AND FERTILITY
AWARENESS METHODS ARE
THE LEAST TRUSTED
GCONTRACEPTION OPTIONS

HOW MANY YOUNG PEOPLE SKIPPED CONTRAGEPTION

In 2009, 36% of respondents considered the withdrawal (“pull out”) method reliable. Today,
fortunately, that has shrunk to 15.5% (67.1% consider the method unreliable, 13.2% don’t
know it). 64.1% (and 69.5% of women) consider fertility awareness not reliable in protect-
ing them from an unintended pregnancy. Conflictingly, 25.3% of respondents explained
they didn’t use contraception because they thought pregnancy was not very likely.
Plus, 13.4% (19.1% of men) blamed it on a partner saying it was OK not to use contraception
and 12.4% relied on luck as protection.

BECAUSE THEY JUST DIDN'T THINK PREGNANCY WAS LIKELY?

27.3%

USA

Comparing
the current survey results )
to previous years’, itis encouraging
to see an increased awareness

about the ineffectiveness of_ t.he
withdrawal method. Yet surprisingly
every fourth responden? thought
pregnancy was not very likely when
having unprotected sex.

Dr. Diana Galimberti, .
i 0
President Centro | atinoamerican
Salud y Mujer (CELSAM)

Chapter 3: Knowledge of Contraception Options

9.8% 18.6% 16% 29 .39

France

[taly

40.3%

Turkey Russia

South Africa



THE MOST RELIABLE CONTRAGEPTION
OPTIONS, ACGORDING TO THE WORLD’S
YOUNG PEOPLE

According to the survey results, the condom and the pill were the best-known and con-
sidered most reliable methods.® 88.5% considered the condom reliable, and 72.8% felt the
same about the pill. After that, 58.3% believed sterilization is reliable and 44.2% deemed the
“morning after” pill reliable. Although the morning after pill was considered to be the 4th most
reliable method, it actually ranked quite low in comparison to other methods. The countries
with the most faith in condoms included Thailand (97.5%), Mexico (95%), China (93%) and
Iltaly (93%). On the other hand, only 21.5% of Egyptians, 31% of Kenyans and 41% of Turks
considered sterilization reliable.

Men were about 4% more likely to consider the condom reliable at 92%.

8 For information on all contraceptive options and their efficacy, please visit Your-Life.com.

9 Which of these contraception methods do you consider reliable to protect? “Cervical Cap” was not shown in Brazil.

Chapter 3: Knowledge of Contraception Options

EFFECTIVENESS

89%

vs REAL-LIFE
EFFECTIVENESS

S (gay,

Condom

91%

8P

009
%000
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99%

Sterilization
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C 08%
Emergency
Contraception

m 0 /
94%
Contreceptive
Injection
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Long-acting
contraception, such as
the implant and |UD, which prevent
pregnancy for several years, .
are extremely effective and convenient,
yet many young women have neyer
even heard of them. If wc:hareast:r:f)us
ingi wn the r
about bringing do ol o
and giving young women the Pp[.)o.rtumty
of reaching their potential itis
critical that we inform them about
the full range of methods.

unintended pregnancies

Dhammika Perera,
Global Medical Director,
Marie Stopes International
(MSI,

DESPITE THE MANY RELIABLE
CONTRACEPTION OPTIONS AVAILABLE
TODAY, YOUNG PEOPLE DON'T KNOW
ABOUT MOST OF THEM

Besides the condom and the pill, there was no majority consensus among international
respondents about the reliability of other contraceptive methods. In fact, many were simply
unaware of their options'®. For example, in ltaly, China, South Africa, Kenya, South Korea
and Argentina more than half of respondents didn’t know about the hormonal IUS. 62.7 % of
French, 58% of ltalians, 55% of Spanish and 53.7% of Chinese didn’t know about the con-
traceptive injection. 41% of Kenyans, 42.5% of Egyptians and 36.5% of Turks didn’t know
about sterilization. Women were slightly more confident about certain methods, including the
hormonal IUS, copper IUD, pill and sterilization. American young people were on average
more aware of contraceptive options, though about half didn’t know about the diaphragm
(46.5%) or cervical cap (50.5%).

19 Which of these contraception methods do you consider reliable for protection?
Answer “Cervical Cap” was not shown in Brazil.

Chapter 3: Knowledge of Contraception Options

LACK OF KNOWLEDGE:

MANY CONTRACEPTIVE OPTIONS

ARE NOT KNOWN

" morning-after pil
2 “pull-out method”

R\

56.2%
54.6%
46.8%
44.9%
44.4%
42.5%
41.7%
34.1%
21.5%
15.5%
14.0%
13.2%

6.3%

Diaphragm

Cervical cap'®
Contraceptive implant
Hormonal IUS
Contraceptive ring
Copper IUD
Contraceptive patch
Contraceptive injection
Sterilisation

Emergency contraception’
Fertility awareness
Withdrawal method?

The pill
Condom




COUNTRY-BY-COUNTRY, WHAT PERCENTAGES
DIDN'T KNOW ABOUT THESE CONTRACEPTIVE METHODS"

Brazil
Argentina
Mexico
France

[taly

Spain
Turkey
Russia
China

South Korea
Thailand
Egypt
South Africa
Kenya

USA

N
(&)}

Q Diaphragm 50.2 | 62.0 | 485 | 572 | 49.5 | 55.0 | 62. 741 | 423 | 76.9 | 83.7 | 40.0 | 61.5 | 61.5 | 46.5
@ Cervical cap X 540 | 16.0 | 80.6 | 66.0 | 33.5 | 685 | 65.7 | 51.7 | 56.7 | 60.7 | 440 | 65.0 | 61.0 | 50.5
/Contraceptive implant 527 | 575 | 23,5 | 3568 | 62.0 | 58.5 | 40.0 | 69.7 | 50.7 | 57.7 | 37.8 | 470 | 49.5 | 40.5 | 28.5
THormonal IUS 40.8 | 55.0 | 27.0 | 279 | 61.0 | 38.0 | 3885 | 30.8 | 61.7 | 558 | 47.3 | 33.5 | 66.0 | 60.5 | 29.0
@ Contraceptive ring 547 | 68.0 | 49.5 | 423 | 38.0 | 39.0 | 445 | 43.3 | 234 | 529 | 39.3 | 48.0 | 58.0 | 46.0 | 28.5

{(IE Copper IUD 43.3 | 33.0 | 125 | 498 | 475 | 420 | 40.5 | 43.3 | 438 | 486 | 57.2 | 320 | 60.0 | 520 | 325

B Contraceptive patch 483 | 490 | 95 | 348 | 450 | 425 | 395 | 438 | 443 | 46.2 | 423 | 445 | 470 | 53,5 | 355

N:ontraceptive injection 234 | 32.5 175 | 627 | 58.0 | 55.0 | 25,5 | 43.8 | 53.7 | 43.3 8.0 245 | 185 | 19.0 | 26.0
N I
E Sterilisation 16.4 | 30.0 | 10.0 | 19.9 | 21.0 7.0 36.5 | 194 | 134 | 17.8 6.0 425 | 235 | 41.0 | 18.0

Emergency contraception 9.0 10.5 4.0 154 | 11.5 5.5 195 | 294 | 104 | 23.6 9.5 375 | 19.0 | 140 | 14.0
(morning-after pill)

% Fertility awareness 9.5 17.5 80 | 244 | 55 6.0 | 235 | 104 | 85 111 9.0 | 280 | 20.0 | 13.0 | 16.0

.2 Withdrawal method 194 | 25,5 | 10.0 | 23.9 | 10.5 2.5 225 | 50 7.5 8.2 7.5 175 | 135 | 145 | 10.0
(“pull-out method”)

0000000

2825828 | The pill 3.5 7.5 2.5 6.0 5.0 4.5 10.5 | 8.0 104 | 8.2 5.0 7.5 4.5 6.5 4.5

0000000

@ Condom 0.5 1.5 0 1.0 0.5 1.5 3.0 0.5 0.5 1.9 0 7.5 0 1.0 0.5

" Question: Which of these contraception methods do you consider reliable to protect — Answer “Cervical Cap” was not shown in Brazil.
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Pregnancy
can disrupt and derail
the future of young people
at a time when they most need to

focus on their own development.
We must ensure that they hav'e
the information and contrace__ptlves

that will allow them t¢ ide
/hether or when th e

E AND THEIR
PLANS

41% of all pregnancies are unintended, and of those nearly half end in abortion'. Just 11.4%
of respondents who’ve had unprotected sex said they wanted to become a parent, meaning
the vast majority of pregnancies under 25 were not intended. In the case of an unintended
pregnancy, 38.1% of survey respondents would consider an abortion, and 25.1%
would consider giving the baby up for adoption?2.

2 Which of these statements do you agree with?
Statement “If my girlfriend / | got pregnant, | would consider an abortion” was not shown in Brazil.

Chapter 4: Attitudes towards Sex and Contraception 23



Ann""n TI‘IE wonl.n, For 72.1% of respondents, love was the most important factor when sleeping with
w“"":n“;::s‘;::sfr:Ty‘:z::n, BEING l" IIOVE wns someone's, It was the top choice for every country except Spain, Thailand and Argentina,

to our youth audience. where more chose using protection. Globally, using protection was the second-most
jonize the ways ) . . )
We can "e"t°'“t:")',:i'zi taned seiu,e 'I'HE Top pnlonl'rv popular reason, at 53.5%. Respecting the needs and wishes of each other and being with
they use contrac

the bright futures they deserve, someone they trust followed with 46.5% and 48% respectively. Men were about 9% more
but only by hearing their priorities: l“ THE BEnnonM likely to say having fun is most important (34.5% vs. 25.7% total).

love and protection.

Karl Hofmann,
President and CEO, '
Population Services International
(PSI)

S What is/would be most important to you when sleeping with someone? Question was not asked in France.

WHAT DO YOUNG

MEN AND WOMEN

PRIORITIZE?
70°% 49.6°% 45.5% 46.9%
74.2% 97.4% 90.4% 46.1%

Being with someone | love Using protection so | don’t have to worry Being with someone | trust Respecting the wishes and needs of
about an unplanned pregnancy or STI each other

’ =
34.5% 13.7% 22.7% 10.8%
17% 28.6% 14.7% 3.9%

B male Having fun Not having to do anything that makes Having an orgasm Being perceived to be good at it

B female me feel uncomfortable

Chapter 4: Attitudes towards Sex and Contraception 24



TOP BEDROOM DEAL BREAKERS

64.4Y% li\ l! l!‘ ’? ’? 'i Poor hygiene such as
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POOR HYGIENE IS UNIVERSALLY
UNACCEPTABLE IN THE BEDROOM,
REFUSING CONTRAGEPTION LESS SO

Of deal-breakers in the bedroom, the most respondents selected poor hygiene, such as
strong body odor (69.6%). It was the number one answer for every country except Turkey,
where 57.5% listed being selfish as the biggest no-go. Internationally, more respondents
were bothered by a partner being selfish (56.4%) and a partner checking his/her phone
(51.6%), than refusing contraception (49.2%).

Spain was the only country where refusing contraception was the top deal-breaker, at 69.5%
vs. 69% poor hygiene.

4 What would totally be unacceptable for you in the bedroom? Question was not asked in France.
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METHODOLOGY

The Your Life Survey 2017 was carried out in June and July 2017 by GfK Health and con-
sisted of 9 questions and 11 statements. The CAWI online survey targeted a total of 3,013
women and men (n=200 per country) aged 13-25 years in 15 countries. The surveyed
countries included: Argentina, Brazil, China, Egypt, France, ltaly, Kenya, Mexico, Russia,
South Africa, South Korea, Spain, Thailand, Turkey, and the USA.

In some countries, certain questions or answers have been excluded from the survey:

- Question: Who taught you the things you know about sex and contraception?
— Answer “My spiritual leader” was not shown in Turkey; answer “Porn” was not shown
in France and Russia.
- Question: What is/would be most important to you when sleeping with someone?
Please select your top 3 most important aspects. — Question was not asked in France.
- Question: What would totally be unacceptable for you in the bedroom?
Please select everything that applies. — Question was not asked in France.
- Question: Which of these contraception methods do you consider reliable to protect
— Answer “Cervical Cap” was not shown in Brazil.
- Question: Which of these statements do you agree with
— Statement “I wish entertainment media would show a more realistic image of sex
and contraception” was not shown in Russia; statement “if my girlfriend/| got pregnant,
| would consider an abortion” was not shown in Brazil.

To ensure a sensitive handling of the survey topic, younger respondents were not included in
some countries. Age per country: 13-25: China, South Africa, South Korea, Thailand, Turkey;
16-25: Argentina, Mexico, Spain; 17-25: Russia; 18-25: Brazil, Egypt, France, ltaly, Kenya,
USA. Due to the limited number of respondents in the younger age group (13-16 years), the
results of this age group are not analyzed separately in this report. Therefore, the focus in this
report is on the age groups 13-20 years and 21-25 years.
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